HUDSON GREEN

INVESTMENT MANAGEMENT

Investments in your future....
Socially Responsible Investment in today's climate?

Investing with your conscience does not mean foregoing
potentially superior returns for your money. There are a
number of simple reasons for this; primarily, if you are
making an investment for the medium to long term, in
today's economic and environmental climate you are likely
to be investing for five to ten years and as such, if part of
your investment funds are focussed on technological
advances in water supply, renewable energy sources,
sustainable business practices etc, then it follows that
your investments might share in the successful growth of
these industrial sectors.

Secondly, a fund managers team will spend less time
searching for ideal “stocks” in which to invest, as they will
have a narrower focus within which to work; this can
mean that the team of analysts will understand their
industrial or geographical sector much deeper, allowing
them to make more refined judgements in their work.

And thirdly, with increased regulation and the tougher
stance that successive governments wish to take in
relation to Carbon footprints, those companies with a pro-
active stance on the environment and how they interact
with it, may find themselves at a distinct advantage in the
not too distant future.
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Whilst you could attempt to match your personal ethos to
one fund, it is rather unlikely to reflect the whole picture
of your finances, notably your attitude to risk. An old
saying goes “History repeats itself”......... if only that were
true when it came to investing! Indeed it is a mantra of
financial services that “past performance is not a guide to
future performance”. As such, a single fund is unlikely to
be suitable for an investor looking for an ethically
balanced, risk-matching portfolio that takes into account
global markets.

Furthermore, no two clients share the same moral
standpoint on any particular issue, meaning the fund
choices for any particular client are not as straightforward
as it would first seem. For example, a client with a strong
view against nuclear power, might feel quite comfortable
with investments in road building, however a similar client
might find the idea of road-building abhorrent, yet is quite
at home investing in pharmaceutical companies which test
its products on animals.

Thus, investment values are client specific, meaning that
the investments are decided with the client and are based
upon their own criteria, not those laid down by any
particular fund management group or adviser.

This is where a thorough analysis of a clients views
become vitally important in the portfolio creation process,
without which, the balanced collection of funds
recommended, might not actually reflect a clients moral
standpoint on fundamental issues.

Of course this brief introduction may have only scratched
the surface of SRI, however should you wish to take
another step to find out a little more, why not complete
the attached SRI questionnaire and return it to us,
expressing your interest in receiving an ethical audit of
your finances. Alternatively call us for your initial, no-
obligation consultation on 0800 043 1355.
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Socially Responsible Investment
Client Questionnaire
Name: Address:
Tel: Address (cont'd)
Email: Postcode:
Tick the boxes that you think most apply to you. Client Partner
If you are unsure or wish to make further statements, continue on a Concern Concern
separate sheet. Low High Low High

Negative Criteria
Arms Manufacture and Distribution

Animal Testing for cosmetic purposes
Animal Testing for medical purposes
Companies Supporting Oppressive Regimes
Tobacco Products manufacturers

Alcohol Manufacturers

Alcohol Distributors

Outlets which sell Alcohol or Tobacco
Pornography & Violent Material

Gambling

Companies whose activities compromise the environment

Manufacturers or distributors of Pesticide
Companies giving significant political donations
Third World Exploitation

Produce sell or distribute Fur products

Nuclear Power and waste

Genetically Modified Organisms

Unsustainable Timber harvestation or production
Produce, process or sell meat products
Intensive Agriculture and fish farms

Road Building and Automotive Industry

Positive Criteria
Supplying basic necessities of life

Companies with good environmental policies
Environmental improvement and pollution control
Good relations with customers and suppliers
Conservation of Energy

Companies which invest in local communities
High standards in training and education

Open about company activity

Companies in the healthcare sector
Communication of information

Companies involved in water management
Good equal opportunities and/or human rights record
Conservation of Natural Resources

Involved in Public Transport

When complete, print and return to:

Hudson Green & Associates Ltd, Chatley House, Church Street, Bowerchalke, Salisbury SP5 5BE

Or Fax to 0845 869 3026
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